Television’s Scariest Logo (Local) 


The year was 1978, and WBITV, the CBS affiliate serving Charlotte, 
North Carolina, decided to update the logo that they had used for a 
number of years. That logo featured the call letters, with the “B” 
doubling as a “3”. During the February sweeps, CBS’s “28 Days of 
February” campaign, the station unveiled its new look. 
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Don’t let the small size here fool you. This logo was absolutely 
heartstopping when seen on a billboard or if stumbled upon 
unwittingly in a TV Guide. Of course, at the time this logo was used, 
billboards and print were still used extensively by TV stations in 
Charlotte to hawk their programs or slogans. That also meant 
handling The Charlotte Observer and The Gastonia Gazette with great 
care, lest the logo sneak up on you. 


As the station colors at that time were blue and white, the logo 
typically appeared blue on white on its vehicles and on billboards 
around town. On television the logo appeared white on whatever 
background the program used. On the news, it was usually on a blue 
background, except for the midday yakfest, “Top O’ The Day”, when it 
was depicted in multiple colors in the animated opening sequence. It 
also appeared gold on red on station identification slides, which were 
also used when the station experienced technical difficulties, along 
with a city tag. The city tag wasn’t typically used on print ads or 
billboards, only on television. 
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During the 1981-82 television season, when WBTV updated its news 
opening yet again, the logo got a bit of a facelift as well. Instead of 
being two-dimensional, it became a three-dimensional logo with 
prismatic colors. Unfortunately, I can’t locate any video or newsprint 
with that variant of the logo. 


Finally, in 1982, WBTV got rid of the second integrated “3”. As it was 
explained to me by a member of the station staff, the general manager 
wanted to create a “3” that had its own distinct look and feel. That 
begat the equally scary Ribbon 3, which was in use through the early 
1990s. 


What made this logo so scary, other than its look? Usually the music 
or narration with it. One news opening showed the letters flying in, 
and underneath that, you could here motivational speaker Dick Taylor 
saying, rather spookily, “For the news more people turn to, this is W- 
B-T-V.” The city tag appeared briefly, then disappeared as the letters 
squish together and the “B” disappears. Longtime weatherman Mike 
McKay and the late Jim Patterson could also be heard on a lot of the 
station bumpers and IDs, and although they had wonderful voices, 
when combined with this logo, it made for a run-and-hide kind of 
experience. 


Oddly enough, the logo that seems to scare everyone, the Screen 
Gems logo (the flying S) has never bothered me. In fact, I used to 
look forward to shows like “Bewitched” and “I Dream of Jeannie” 
because I could whistle with the music. Around here, that’s a scary 
thing. 


